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Business News Feature  (on SMART and Globe)

It’s indeed simply amazing how SMART and Globe Telecom, two of Philippine’s largest GSM networks, make great things possible for them, raking in big money amid a period of economic downturn.

The two have been cited in a survey conducted by BizNews Asia last October as one of the top companies in the country, with Globe placing 13th and SMART ranking 22nd.

Globe ranks ninth in the top ten biggest profit-makers, making P4.31 million out of its total revenues of P35.40 billion last 2000.

Its return on sales (profits as a percentage of revenues) also amounted to 12.16% last 2000.

Smart Communications, meanwhile, made P3.85 out of the total revenues of P24.97 billion, giving the company a 15.49% return on sales.

The expanding profits could be attributed to the country’s cellular phone mania.  

In the past three years, voice has become more and more wireless, which is in turn caused by people’s changing lifestyles.   Since people are out of their homes, most of the time, the best way to reach them is through their cellular phones.  

Mobile phones thus fast became a kind of necessity, with more people preferring them to fixed lines. 

Another innovation which seems to have brought about this preference for mobile phones is the short message service (SMS), more popularly known as “text messaging.”

A few years after its introduction, the number of messages sent by cellular phones subscribers in the country was estimated to be at 30 million a day.  This transformed the Philippines into the “texting capital of the world” and has earned GSM networks, particularly Globe and Smart, a gargantuan amount of money.

Globe Telecommunications Inc.


Globe first came into existence in the 1990s when companies Globe-Mackay Cable and Radio Corporation (GMCR) and Clavecilla Radio System (CRS) decided to merge and form GMCR Inc., which was later renamed as Globe Telecom.  

Three years later, Singapore Telecom International and Ayala Corporation pooled their resources to further expand Globe's capability to service the increasing telecommunications needs of their consumers. 

With additional capital and expertise, Globe widened its reach through its various services and became a leading telecommunications company offering domestic and international services.  It also became the first Philippine company in the Philippines investing heavily in the GSM network.

“We are the company of choice, because in what we provide, we are the best,” says Globe.


Globe earned a shareholder return of 8.82% last 2000, as stated in the BizNews Asia survey, edging its rival SMART which had a shareholder return of 6.04%.


Globe’s sales figure last year also remains higher than Smart’s, along with its profit margins.  It earned 9.94 centavos for every peso of sales, compared to P6.36 for Smart.


This edge is probably is probably a result of Globe’s catering to both the prepaid and postpaid subscribers—those that pay monthly subscriptions for cellular phone services, compared to SMART which has been using solely the prepaid market to increase its growth.

Smart Communications Inc.


Smart first launched its GSM service in 1999, a year after it was first cited in Far Eastern Economic Review 2000.  Since then, it has become one of the country’s largest GSM networks with 7.6 million subscribers, as of September 2002.


In March 2000, SMART was acquired by the Philippine Long Distance Telephone Co. (PLDT) for P39.7 billion.  A year before the acquisition, Smart was only growing by a slow 29.6% per year but has grown tremendously in the following years.


Smart’s cellular base grew to 3.51 million by the end of 2000, an increase of 2.0 million or 137% from the 1.48 million of the previous year.  Its cellular base again increased to 6.36 million by December 2001, a 2.8 million or 81% growth.   

Smart’s subscribers grew by an average of 109% in two years.  Its cellular users doubled as well every year in the past two years.


Last year, the company launched its Multi-media Messaging Service, enabling subscribers to send and receive polyphonic tunes combined with graphics and photos. 

Also the previous year, SMART introduced various innovations in its GSM service. It launched the 64K SuperSIM, which they call the “world’s most powerful SIM” and SMART Link, its fixed satellite terminal which is especially for reaching the rural areas.

“By combining cellular and satellite technologies, SMART is the only mobile operator in the country that can literally cover every square foot of Philippine territory – on land and sea,” Nazareno said. “That means that every barangay in the country – no matter how remote –can now be connected to the world quickly and affordably by SMART.” 

